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Popular	questions

T Table	4 0 13

12	months:	100	Corporate	commitments	to	subsidized	transit	for	all
employees.	Corporate	commitments	to	pre	-	fund	first	100	EV	Bus.	M1	-
campaign	scope	and	funding	M2	-	launch	campaign	M3	-	marketing
campaign	celebrate	win.

Anonymous
14	Nov,	2:15pm

0 13

Molly	Bauch,	Accenture;	We	must	first	align	corporate	incentives	to
compel	urgency.

Anonymous
14	Nov,	2:15pm

0 10

Allison	Davis,	WMATA;	We	must	commit	to	public	transit 	and	priorit ize
the	bus	-	on	roads,	in	budgets,	and	in	the	region.

Anonymous
14	Nov,	2:16pm

0 5

Sonya	Harbaugh,	Steer;	We	must	first	address	a	lack	of	clear,	tangible	and
deeply	personal	actions	and	solutions	that	the	majority	of	people	can
relate	to	in	their	everyday	lives	that	will	help	them	engage	with	and
commit	to	a	carbon-free	future.

Anonymous 0 5

Table	3.	We	focused	On	corporate	incentives	that	could	drive	employees
to	ride	the	bus.	3	part	plan:	1)	Use	common	tools	to	benchmark.	2)
create	corp	recognit ion	3)	tax	credit	+	feedback	loops	to	show	other
value	created:	wellness,	productivity.

Topics

Influential	users

T Table	4 1 13

T Table	6 1 1

Anonymous	users 12 36

Active	users

33

Engagement	score 30

Engagement	per	user 0.9

Questions

14

Likes	/	dislikes 50	/	0

Anonymous	rate 86%

Poll	votes

19

Polls	created 2

Votes	per	poll 10
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Poll	results
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What	will	have	the	greatest	impact	on	Washington	DC's	clean	energy	goals	vis-

a-vis	Mobility	and	Transportation?

Post	Event	Survey



Wordcloud	poll

What	will	have	the	greatest	impact	on
Washington	DC's	clean	energy	goals	vis-a-
vis	Mobility	and	Transportation?
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Rating	poll

Post	Event	Survey	(1/4)

How	likely	are	you	to	recommend	AEG
events?	(5=very	likely)
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Score:	4.8
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Wordcloud	poll

Post	Event	Survey	(2/4)

In	one	word,	how	would	you	describe	your
experience?
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Open	text	poll

Post	Event	Survey	(3/4)

Testimonial?	Please	include	your	name	and
organization

0 0 3

Allison	Davis,	WMATA

Molly	Bauch

Bill	meehan



Open	text	poll

Post	Event	Survey	(4/4)

Any	suggestions?
0 0 3

Will	think	a	bit	more,	but	HG,	I

thought	it	was	both	really	well

done	and	enabled	great

conversation.

Speaker	coord	prior	to	align

talking	points;	better	sense	of

audience	prior	to	tailor

messaging

More	time	for	tables	to	discuss

solutions.


